S.C.O.R.E
THE REGISTER'S CHARTER
1.

To enjoy the company and friendship of fellow Cappuccino owners
sharing the sense of fun which conies naturally with ownership.

2.

To be a central forum for the interests of all Cappuccino owners.

3.

To develop a common team spirit and camaraderie for fellow members.

4.

To provide a regular journal for the membership, covering all aspects
of Cappuccino ownership.

5.

To provide regular reports to the motoring press.

6.

To offer technical advice and support where possible.

7.

To organise and co-ordinate regular meetings, rallies and events.

8.

To support and be represented at relevant auto events.

9.

To reflect the needs and aspirations of the membership through
Regional Representatives reporting to a Central Steering Group.

10. To manage and control the membership subscription fund in an honest
and responsible manner.
11. To capitalise on key commercial business opportunities to benefit the
12.

funds of the Suzuki

Cappuccino Owners Register for Enthusiasts,

13. To develop and maintain a professional image for the Register to, in
turn complement the Suzuki marque.

The Latest S.C.O.R.E
Is The Official Journal of The

Suzuki Cappuccino Owners Register for Enthusiasts
Front cover photograph by Julian Mackie, photographer of "What Car " magazine.
Reproduced with his knowledge and by kind permission of Suzuki GB PLC
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Suzuki Cappuccino Owners Register for Enthusiasts
JEMessage …. Well! Now I can tell you SCORE-lights...
about our first full year in a bit more detail.
We ended the year on 248 members which Article
Pages
represent about 25% of all Cappuccino
3
owners in the UK, a terrific achievement JEMessage
SCORE a-la-CarteEvents
4
I'm sure you will agree. We enter our
1998 Subscriptions
6
second year in the knowledge that some
7-9
owners,
for whatever reason, have SCORE People
Regional
Reports
10-11
sold on their Cappuccino's and so we start
12-14
all over again endeavouring to keep Future SCORE Events
Sarah's Quiz
15
the Cappuccino
owners
we
have,
SCORE Dealers
16-17
whilst recruiting more owners to help
Cappuccino Heritage Part 4
18-21
develop the Register.
SCORE
Merchandise
22-24
It is at this point that we have to thank
25
those of you who renewed your Go Froth and Recruit
Members
Comments
26-34
SCORE Membership promptly, it is
34
greatly appreciated. We also use this SCORE LogoComp
35
Issue of our magazine as a last reminder to Suzuki "C2"
36
those of you who wish to continue Classic Car Mag. - Award
Suzuki
SPORT
37
membership, but just haven't got
38-45
around to it yet. Please support Techno Section
SCORE by sending your 1998
membership subscription as early as possible.
We have frequently commented about SCORE being YOUR club and following on from
the events we have held and the questionnaires we have produced, we are constantly
moving SCORE into a position of providing you, our membership, with what you tell us
you want. Please help us with this ongoing task by giving us your feedback and
completing questionnaires when they are published. You will see in this Issue of The
Latest SCORE that we have plenty of events planned for you to enjoy throughout the
year. Almost everyone who applied to become a member of SCORE talked about
welcoming the opportunity to meet up and share experiences with other Cappuccino
owners. Building on our first year's activities, this year is your opportunity to do just
that, to enjoy the camaraderie of Cappuccino and SCORE, make the effort to join other
members at the events being planned for you. Remember, within SCORE you are only
a stranger until you say Cappuccino!
From your Cappuccino Godfather ............................................................................JEM
John E. Moore, SCORE, 4 West Field, Highnam, Gloucester, GL2 8LX.
Tel. 01452 503350
e-mail score@enterprise.net
Visit the SCORE web-site on http://homepages.enterprise.net/score
MEMBERSHIP at end of 1997 was 248
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Cappuccino a-la-Carte …..
For your information, an updated list of planned
SCORE events. A varied "menu" of Cappuccino
activity dishes for you to select from and enjoy. All
are welcome to the "SCORE restaurant" where Fun
is First and Foremost!

Date

Event – Venue

Contact

Area

Jan 24th

Eastern SCORE Regional Meet

Matthew

- Regional

Jan31/Feblst
Feb 15th
March 1st
March
March 21st/23rd
April 4/5/6th
April 5th
April 19th
April 25th
May 3rd
May 9th/10th
May 24th
June 21st
July 25th/26th
Aug lst/2nd
Sept.
Sept.

New Year Party, Birmingham
Essex,Bucks,Beds,Herts Reg Meet
North West Regional Meet
S.W.Regional Meet- Indoor Karting
London Classic Motor Show
Breeze into Belgium, Week-End
North West Regional Meet
Cherubs Regional Meet
Alton Towers Meet
North West Regional Meet
Abergavenny, South Wales
Brighton to London Fun Run
Cherubs Regional Meet
SCORE National Carnival
Setright - Lakes Run
Setright - South West Run
Trax '98, Silverstone
Isle of Man Meet
London Shop & West End Show
New Forest Treasure Hunt
Topless Rides Again in Blackpool
RegReps Meeting, Solihull
Christmas / New Year Party

Alex Clouter
Don Littlemore
Chris & Cathryn
Sarah & Paul
Alex & JEM
Alex& Helene
Chris & Cathryn
Don Littlemore
Joanne & Charles
Chris & Cathryn
Alex & T.Tod
Alex Clouter
Don Littlemore
Alex, Lynda, Steve
Chris & Cathryn
Sarah & Paul
Alex & D.Benson
Chris & K-K.Chan
Alex & I. Morgan
Sarah & Paul
Lynda & Steve
JEM & Alex
Alex & JEM

- National
- Regional
- Regional
- Regional
- South
- International
- Regional
- Regional
- National
- Regional
- Central
- National
- Regional
- National
-North
- South
- National
- National
- National
- South
-North
- National
- National

1998

TBC
TBC
Autumn

Nov
Nov 29th

TBC

Our above listing is to help members and RegReps to focus on planned and proposed events. As
time moves on we will keep you informed of our progress and how to register your interest in
any of the above.
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Footman James ….. Advertisement
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SCORE Membership Subscriptions for 1998 ….
The financial aim of your SCORE Steering Group for 1997 was simply to break even.
With no history of any kind and just a handful of estimated costings we determined to
complete our first full year by covering all of our costs. Our intention was to end the year
owing no one money from the Register (a small pun there, if you look close enough!)
Our targets were established on the back of an ambitious subscribed membership of 250
which, with the help of an aggressive P.R. and recruitment programme, we are pleased
to report is almost exactly what we have achieved.
SCORE, by definition of the number of Cappuccino's imported into the UK, will never
enjoy the financial strength of a large membership club. Consequently, each one of us
will have to pay a little bit more than the average if we want to belong to a professional,
award winning owners club with a quality magazine and well managed events which I
hope you agree, is what we have. Incidentally, this does make us quite a select group also!
We aimed for our club membership subscriptions to cover the costs of our magazine
along with the related administration costs of running the Register, so that we ended our
first full year on a sound financial footing. With the help and support of Suzuki GB
PLC, together with our magazine advertisers, SCOREdealers and RegReps (who give
freely of their time and energy) we have met our first year's objective. However, to
ensure our continued success, allowing us the opportunity to purchase anything we may
need to benefit the Register, your SCORE membership subscription for 1998 was set at
£22.50. Without your support in our first year, it would have been impossible for
SCORE to enjoy the phenomenal success that it has in such a short time. We accept our
responsibility, along with the borrowed trust we hold and sincerely hope that you have
recognised the value of your SCORE membership and thank you for your continuing
support into our second, and most important, consolidation year.
A published balance sheet will be included in a future issue of The Latest SCORE with
a full set of accounts available for inspection by any SCORE member at any time
thereafter. If anyone has any relevant queries or comments, please feel free to contact
me direct.
Excluding past members who have sold their cars on, a few number of members have
not yet renewed their membership for whatever reason. This is your final reminder to
do so, if you wish to enjoy continued SCORE Membership. To keep it simple ...
What To Do ... To Renew Your SCORE Membership for 1998
Make your cheque out for £22.50 and make payable to SCORE.
Print your name and membership number on the back of your cheque.
To ensure continued membership and receipt of The Latest SCORE magazine, post to:
John E. Moore. SCORE , 4 West Field, Highnam, Gloucester, GL2 8LX.
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SCORE People ….
As we enter into our second year, here is a listing of those people who are working
together in the support and direction of SCORE. We thank them for their time, effort and
enthusiasm in contributing to the development of our very special Cappuccino Register.

Your Steering Group … is made up of John Moore, Hazel Moore and Alex Clouter.
John Moore: whose remit includes most things to do with the publication of our
magazine. Gathering and processing all of the articles, editing and preparing to go to
print. John also handles the duties related to Membership and Finance.
Hazel Moore: who looks after Merchandise sales and distribution. Hazel also helps in
the distribution of our magazine and is a support to most of John's other duties.
Both Hazel and John can be contacted on 01452 503350
Alex Clouter: looks after all of our Press and Public Relations as well as being our SCORE
Events Co-ordinator. John and Alex work very closely together in overseeing all aspects of
the Register's operations and activities. Alex can be contacted on 01342 823951

SCORE Motorsport and Technical Representative … is a new position which has been
ably taken on by Dave Benson. Dave can be reached on 01375 361356
SCORE MotorSport: will be an exciting new concept which will appeal to those
members who are interested in Track Days and Performance Motoring. This will also
include engine tuning, management systems and other Cappuccino modifications. Dave
will be contributing a regular article to our magazine and would be grateful for any input
you are prepared to offer him.
SCORE TechRep: Dave will also be covering this most important area for us, acting as
our Technical Representative offering members help and support with individual
queries. With his level of technical expertise, he will also create a knowledgeable and
credible link between SCORE and Suzuki..

Events Representatives … to work closely with Alex in organising SCORE Events we
welcome the support and enthusiasm of Lynda and Steve Edmunton. With Alex living
in East Sussex and Lynda & Steve in Manchester we now have the support of two very
capable people in helping us organise both National and Northern Events. Lynda and
Steve can be contacted on 0161 876 5882

SCORE Press Office …
Following on from a wide variety of road tests conducted on the Suzuki Cappuccino
over the past few years, SCORE have worked closely with the Suzuki Press Office in
collating both colour and black & white reprints to be made available to members.
Examples of Cappuccino road tests include those written by Top Gear, Performance Car,
Auto Express plus some mainstream regional newspapers.
We are currently producing a leaflet that we intend to send out to those SCORE
members who are interested in purchasing any of these road tests. In the first instance,
if you wish to receive a leaflet, please send a stamped addressed A4 envelope to ...
Joanne Liddle, 10 The Green, Cleasby, Darlington, Co Durham, DL2 2QZ.
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Reg Reps Update ….
In our Christmas issue of our newsletter the SCOREsheet, we told you of certain
personnel changes within our SCORE Regional Representatives. These new changes
are also seen on our new RegRep listing on the SCORE-people page.
Matthew Alexander
Don Littlemore
James Williams
Frank Quinn

Norfolk, Suffolk and Cambs.
Essex, Bucks, Beds and Herts
East Sussex, West Sussex and Kent
Eire and Northern Ireland

01603 880011
01708 749152
01903 742337
+ 343 1 830 3455

Here we have Don Littlemore taking over responsibility for Essex and Matthew
Alexander taking over Cambs. together with Norfolk and Suffolk. We also have James
Williams taking on the responsibility for the Region previously looked after by Alex and
we introduce Frank Quinn to our Irish members. All of these, we welcome to the
SCORE support team. Due to an apparent lack of support, Lynda and Steve Edmunton
have relinquished their role of RegReps for Greater Manchester, Merseyside, Cheshire
and North Wales. If there is anyone interested in this or any other Region, please contact
me. We are also interested to hear from anyone who can offer support in any other area
of the Register's activity. We were anxious not to lose out on Lynda and Steve's
enthusiasm and support and are delighted to report that they will be acting as Events
Reps, working closely with Alex, especially in helping organise National and Regional
events which will be held in the North of the Country.
The above changes will also release Alex to concentrate more on his support role within
the Steering Group and Rob Galley who will lend his hand in helping Dave Benson our
new TechRep. and MotorSport Rep.
Regional Representatives Network
… listed opposite is the geographic
area
which
your SCORE
Regional Representatives cover. If
you have not already spoken,
please give them a call to introduce
yourselves and to be kept up to date
on events taking place in your
Region. We have tried to cover as
much of the Country as we can
with our enthusiastic Regional
Representatives.
However, what you see above are "Regions Without Borders" Please feel free to speak to any
RegRep if you believe that there may be an event of interest to you, or one close to hand that you
would like to attend. Please note the RegRep changes from your Issue 3 magazine.
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Your SCORE Regional Representatives :John Lyndon and Yvonne Swinford of the West ..............................Tel 0121 603 5340
Covering... West Midlands, Warwickshire, Derbyshire, Northants, Oxon,
Staffs, Shropshire, Hereford & Worcs, Glos, South Wales.

Sarah Watton and Paul Radford of New Milton in Hants ................Tel 01425 621261
Covering... Dorset, Hants, Wilts, Avon, Somerset, Devon, Cornwall, Isle of Wight.

James Williams of Storrington in West Sussex ................................. Tel 01903 742337
Covering... West Sussex, East Sussex, Kent

Ian Morgan of Mitcham in Surrey.....................................................Tel 0181 646 7762
Covering... Greater London, Surrey, Berks, Middx

e-mail Suzukicap@aol.com

Don and Cheryl Littlemore of Romford in Essex..............................Tel 01708 749152
Covering... Essex, Beds, Bucks, Herts.
e-mail Don.Littlemore@btinternet.com
Matthew Alexander of Norwich in Norfolk.......................................Tel 01603 880011
Covering... Norfolk, Suffolk, Cambs

e-mail VACHADWICK@ aol.com

Mark and Rosie Flaxman-Binns of Lincoln......................................Tel 01522 687630
Covering... Lincolnshire, Nottinghamshire, Leicestershire, Humberside.

Stuart Falshaw of North Yorkshire ....................................................Tel 01729 840610
Covering... North, South, East and West Yorkshire.

Vacant... Depending on address and convenience, please contact anyone listed here.
Covering... Greater Manchester, Merseyside, Cheshire, North Wales.

Chris and Cathryn Palmer of Lancashire ........................................ Tel 01524 425236
Covering... Lancashire, Cumbria, Isle of Man

e-mail M66CAP@aol.com

Joanne Liddle and Charles Bellwood of County Durham................ Tel 01325 381767
Covering... Durham, Cleveland, Northumberland, Tyne & Wear, Scotland

Frank Quinn of Dublin in Eire ........................................................ Tel+343 1 830 3455
Covering... Eire and Northern Ireland

e-mail frank.quinn@scope.ie

John and Hazel Moore of Gloucester in the U.K ......................... Tel +44 1452 503350
Covering... Any Other Overseas Members

e-mail score@enterprise.net

SCORE encourages members to mix and share in the fun and friendship of Cappuccino
ownership. How best to do that, than with other SCORE members. Please support your
local events and activity. If you believe your area not to be adequately covered and
would like to offer your help, then please contact JEM at Central Office in Gloucester.
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Reports from the Regions …..
JEM ... Not the best time of year to be meeting up with our Cappuccino friends, but here
are a couple of reports to take us into the new Regional Events Season.
South West Region ... Sarah Watton & Paul Radford.
Considering it was towards the end of November, the weather was very kind to us, given
that the previous day had seen torrential rain and hailstones. Three cars from the South
West Region made the journey down to Southampton. Malcolm Churchill bravely
travelled all of the way from Bristol with his roof down - well done Malcolm!
We were delighted to be joined for the day by Clive and Yvonne from Oxford, and later
on in convoy we were joined by Alex, Peter, Rob and Dave from the South East and also
the Essex region. In the end, it was pleasing to see nine Cappuccino's lined up.
A very enjoyable
lunch started the
afternoon off with
some interesting and
varied conversation.
We decided then to
venture into Nature
Quest, which is a new
feature for the New
Forest where they
have empathetically
re-created the natural
habitat of British wild- If you go down in the woods today ... You'll see nine Cappo's
life.
We were delighted (or not so) to see a Suzuki motorbike in a simulated garage full of
brown rats, complete with a nest where the air filter normally sits. We were entertained
by "Houdini" the would-be escapee Mink and we contemplated the size of some
rainbow trout and what they would look like with a plate of chips (not me, I'm a veggie).
Outside was the deer enclosure, where we were warned to be very quiet, as the deer were
very timid. However, after seeing a three year old girl giving the deer a cuddle, Alex
thought he would join in (with the deer, that is!). The deer was most excited and leapt up
with Alex madly trying to convince us that it was the reflection in his glasses ... but we
all know the truth about his wild-man after shave!
After another trip to the cafeteria, and the obligatory cappuccino! we gradually departed
for home. Thank you to all of you who attended this meeting - it was lovely to see you
and a super contribution to our South West Regional meeting. We know that you
enjoyed yourselves and hope that you will join up with us again in the future.
10

Reports from the Regions …..
Kent and Sussex Region ... Alex Clouter
Sunday, 23 November 1997 was the final meet of the year with all regional members
invited to join forces with the South Western Region (Sarah Watton) and a visit to
Nature Quest in the depths of the New Forest in Hampshire. We had one member from
the K&S Region and two from Essex - thanks for your support, Rob and Dave, for
coming such a distance. Another set of thanks to Clive Lacey and Yvonne who came
down specially from Oxford.
We met at the back of the Brambletye Hotel in Forest Row, my home village, and then
crossed open countryside through East and West Sussex and into Hampshire where we
met up with Sarah and her motley crew, albeit a little later than we had planned.
On all counts we had an enjoyable and informative walk around the woodland looking
at the wildlife, Sarah's regional report covers this in more detail. I hope she doesn't tell
you about my being accosted by a deer!
Afterwards we all had hot drinks in the cafe before making tracks for home. Dave, Rob
and myself decided to do a detour and drive along the coast, eastbound to Brighton. We
did nearly all the things one would do on a bleak, early evening at a holiday resort out
of season! A good time was had in the amusement arcade, playing on nearly all the
racing machines. Of course we had to have the traditional Brighton fayre of fish and
chips and indeed talked "chips" some more, as we discussed tuned-up Cappuccino cars
and the start of SCORE SuperSport and FormulaFun!
It now remains for me to say that I am moving on within SCORE to assist John with
other responsibilities so JAMES WILLIAMS has volunteered to take over the K&S
mantle. James is a very enthusiastic red Cappuccino owner, having had one since new
and has travelled extensively in his car here and abroad.
Thanks to those of you in the K&S Region who supported my efforts in my time as your
SCORE RegRep, can I invite you all to support James in his new role.
****************************************

Congratulations….
To Paul and Alison Thompson from Bedfordshire (now we know
what they get up to in Beds) on the birth of their little girl Emily
Louise who arrived on 21st November. Both mother and baby are
fine with sssleeeeep becoming just a vague memory. Paul would
like to know if anyone knows how to fit a baby seat into a
Cappuccino!
Well! all that remains for the combined SCORE membership, is to
wish Paul and Alison a .... all together now! ... Nappy New Year.
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Future SCORE Events …..
London Classic Motor Show….
To be held on 21 & 22 March at Alexandra Palace, the London Classic Motor Show is a
prestigious and well established Classic Car Show. With this issue of The Latest SCORE
we enclose a "flyer" on the LCMS should you wish to visit. This will also allow you to
take advantage of a price-saving, by booking advance tickets prior to 6th March.
SCORE will be hosting a stand at this exhibition with a handful of members' cars to
represent various aspects of our beloved Cappuccino and our Register. There will be
both Red and Silver of "L" "M" and "N" Registration with an opportunity to see
different owner modifications.
If you have an interest in attending this superb event please be assured of a warm and
frothy welcome on your very own SCORE stand. We hope to see you there.
******************************

Breeze into Belgium Week-End ….
To be held on Sat. Sun Mon. 4th 5th 6th April with a Saturday Morning crossing from
Dover to Calais and a Continental convoy of about 3 hours up through Northern France
and into Belgium. Helene Missin has liaised with Alex to provide us with a varied and
interesting week-end. Saturday afternoon we will see an aspect of "Old Belgium" before
we head for our Hotel in Genk and on to our evening meal and get-together. Sunday
morning we will visit Maastricht together before we visit "New Belgium" in the form of
the "House of the Future". Back to our Hotel on Sunday evening for another gettogether and discussion about Monday morning's "Belgium Truffle"- a Continental
Treasure Hunt, before making our way back to Calais for the mid-afternoon crossing
back to Dover and all points home!
Alex, Hazel and I, invite you to join us on the early Saturday morning (8.30) sailing
from Dover to Calais - returning from Calais late afternoon (16.15) on the Monday.
SCORE will organise the hotel for two evenings, two evening meals and the visits to the
two fascinating "old" and "new" places of interest.
You will be expected to make your own arrangements for the Channel crossing ... for
your information we will be travelling by P&O at the times stated above. The P&O
Hotline to make reservations is 0990 980980 and the return cost for these sailings in a
Cappuccino with two people is £50 ... if booked and paid for direct with P&O by 31st
March. This does not include travel insurance.
Our very first, some would say brave, attempt at an overseas trip. If this appeals to you
Please send a cheque for either £168 for two people or £84 for one person – made
payable to SCORE - to Alex Clouter, 6 Blenheim Fields, Riverside, Forest Row, East
Sussex, RH18 5EW. Numbers are strictly limited as first come, first served, so send
your payment as quickly as possible. Alex will, of course, acknowledge receipt of
your cheque and forward further details.
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Fun at Alton Towers ….
On Saturday 25th April, all of you who want to have Fun! Fun! Fun! can do so at Alton
Towers where there are some exciting new rides for 1998.
As the accent is on the rides you do not necessarily have to bring your Cappuccino, you
may indeed want to bring more than one friend. With the invitation open to just 30
SCORE members only (plus their families or friends) tickets are available on a firstcome, first-served basis. Joanne is organising tickets at £14.00 for adults and £12.00 for
children, meeting up at Alton Towers at 10.00am. Please register your interest by
sending your cheque for the full amount, made payable to SCORE, to ...
Joanne Liddle, 10 The Green, Cleasby, Darlington, Co.Durham, DL2 2QZ
We need to have cheques by 25 March l998 at the latest to give sufficient time to
obtaining the tickets. Tickets will be handed out on arrival at Alton Towers.
Joining instructions will be sent as confirmation of cheque receipt. If you want to
arrange B&B for Friday night and /or Saturday night, telephone the local tourist
information centre on 01782 236000, Monday - Saturday, 9.15-17.15.
SCORE & Joanne looks forward to sharing in the FUN with you at Alton Towers.
********************************

Abergavenny Week-End
Enjoy a Welsh rarebit for two in your Cappuccino, in the very month of May ... over the
week-end of 9/10 May. SCORE will be organising a special commemorative "bring a
bottle or two" party at TyGwyn Farm for Saturday night and then on Sunday morning
savour the sights and sounds of Welsh country in a unique Celtic Cappuccino Convoy.
Overnight accommodation can either be camping at TyGwyn Farm or contacting the
Abergavenny Tourist Information Centre on 01873 857588.
To register your interest please send a cheque for £9 per person, payable to SCORE, and
send on to Tim Tod at TyGwyn Farm, Llantillio Pertholey, Abergavenny, Gwent, NP7
6NU.
Further details and itinerary will be sent in your confirmation pack ... please book with
Tim by 12th April at the latest.
********************************

The Annual Brighton to London Fun Run ….
On Sunday 24th May, why not come and join in our second fun-run passing through
splendid countryside and villages via a carefully planned route of small A and B roads
from Brighton to London. This year's event will feature an unusual and humorous
puzzle/quiz to be done en-route. We will arrive at Richmond Park, SW London for a
picnic lunch before we go on a sight-seeing and "being-seen" tour around London.
In order to register your Cappuccino please send a £5 cheque, payable to SCORE, by no
later than Friday, 1 May 1998, to ...
Alex Clouter at 6 Blenheim Fields, Riverside, Forest Row, East Sussex, RH18 5EW
We would love to see as many Cappuccino sportscars as possible to make an eyecatching cavalcade of classic cars through our Capital City.
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SCORE National Week-End Carnival ….
Log into your diary the last week-end of July for our second annual get-together ...
25/26th July 1998.
SCORE will be messing around at the world's largest collection of canal boats which are
at Ellesmere Port in the North West of England.
On Saturday, by popular request, we will be organising a mystery tour fun-run starting
somewhere and finishing ... somewhere else! All adding to the fun factor of the weekend. Who says, we don't know what we're doing!
Then on Sunday, SCORE will be at a Classic Car Show to be held at the Canal Boat
Museum. We will have a specially designated area for doing our own thing plus the
opportunity of visiting the museum and going on a water tour. Over the week-end we
will take a short time out to convene our very first AGM for those of you who are
interested.
The cost of this special event will be £10.00 per Cappuccino, excluding overnight
accommodation and meals (£12.00 per support vehicle). More details will follow in our
next magazine but to register your interest please send a cheque ... payable to SCORE ...
to Lynda Edmunton 28 Winniepeg Quay, Salford Quays, Manchester, Greater
Manchester, M5 2TY
**************************

Setright Cappuccino Runs ….
Details in our next Issue, but to
remind you that on Sunday 2nd
August we have our Setright
Lakes Run. Organised by Chris
and Cathryn Palmer, this run takes
you over the original LJK
Setright,
Cappuccino
"The
Journey Begins" run through
part of the beautiful Lake District.
This run will be followed in September by the Setright South West Run which Sarah and
Paul are organising for us. Once again, details will follow in our next magazine.
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Sarah’s Quiz ….

You must have all been terribly busy over Christmas if the response to Sarah's
Christmas Quiz was anything to go by. Or are we just making it too difficult for
you. Anyway, out of the replies that Sarah did get, she opened up a Christmas box
that Pandora would have been proud of! With a total of 436 -Yes 436! – correct
answers, the winner of our quiz emerged - No he didn 't - he burst out, jumping and
shouting, in front of the pack, as Brian Ormerod from Nottingham.
We realise that we left ourselves "open" as soon as we saw all of the Duplicated
words like Sport "this" and Sport "that" ... Vauxhall "this" and Vauxhall "that". All I
can say is, I'm glad it was up to Sarah to sort out. Having said that, Brian was way out
in front of everyone else, even discounting the duplications. And did you know that
there is a place in Peru called Sana (Yugo) and that Honda, is the name of a place in
Columbia. No! Neither did we, but Brian did and so do you now! Develop your
education with SCORE !
Sarah was only too pleased to learn that Brian's reference books are all post 1960.
Just think of the result if he had any prior to that. Anyway, a nice new Navy Blue
Anorak (Only Joking) will soon be on its way to Brian Ormerod, our deserved
winner.
Incidentally, Hazel Moore (with the help of Lee) was second with a brave attempt.
Hazel tells me, she is happy in the knowledge that she took part.
Now! you mustn't be put off and we do have another couple of categories for you to
consider. Sarah wants us to think of as many car names as possible from the
following categories, but points out that we will allow any particular name only
once! Special editions are allowed but we need all answers to be qualified.
1) Occupations

2) Shakespearean Characters

If you weren't able to concentrate on the quiz over the Christmas and New Year
period, here is your opportunity to give it a go. Let's all support Sarah by getting as
many entries off to here as possible, before 31st March. Send your replies to:
Sarah Watton, 2 Longleat Gardens, New Milton, Hampshire, BH25 5XF.
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Suzuki SCORE Dealers ….
Here listed are those Suzuki dealers who recognise and support SCORE. You must
declare your SCORE membership FIRST, offering your membership card for
inspection before you enter into any transaction.
With a 10% discount off all Servicing & Parts ... and 10% off all Cappuccino
Accessories, the following dealers are supporting SCORE….
Essex
Levoi's Limited
Tel 01206 544233 & 579579

Berechurch Road, Colchester, C02 7QB
Service Manager ... John Hillyard

Gloucestershire
John Wilkins Cars
Tel 01242 224477

Leckhampton Road, Cheltenham, GL53 OAA
After Sales Manager ... Adrian Stanford

Humberside
Hawthorne Motor Co.
Tel 01472 823040

Louth Road, Grimsby, DN36 4RT
Partner... Carl Lawrence

Kent
Haxted Motor Co. Ltd.
Tel 01732 867888

Marlpit Hill, Edenbridge, TN8 6HZ
Sales Manager ... Paul Harrison

Lincolnshire
Crompton & Holt
Tel 01522 521345

Kingsway & South Park Ave., Lincoln, LN5 8EL
Service Manager ... Keith Walker

Manchester
Ashton Quality Cars
Tel 0161 330 5148

279-285 StamfordStreet, Ashton-under-Lyne, OL6 7QU
Managing Director ... Jim Cooper

Surrey
Citygate Tadworth
Tel 01737 812461

90 The Avenue, Tadworth, Surrey, KT20 5AA
Service Manager ... David Baitup
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Suzuki SCORE Dealers ….
Town and Country Cars
Tel 01483 224000

High Street, Ripley, Surrey, GU23 6AF
Partner... Chris Tiekner

West Midlands
Colmore 2000
Tel 0121 377 8169

1163 Chester Road, Erdington, Birmingham, B24 0QY
After Sales Manager ... Gary Johnson

West Sussex
C.M.W. Automobiles
Tel 01444 452621

Ansty Cross, Ansty, Haywards Heath, RH17 5AG
Service Manager ... John Dunne

West Yorkshire
Colin Appleyard Ltd.
Tel 01484 514954

Lockwood Road, Lockwood,Huddersfield, HD1 3PA
General Manager ... Robin Luscombe

Colin Appleyard Ltd.
Tel 01535 606321

Halifax Road, Keighley, BD21 5AJ
General Manager ... Robin Luscombe

Wiltshire
Pebley Beach Ltd.
Tel 01793 812235

1-3 Moormead Road, Wroughton, Swindon, SN4 9BS
Service Manager ... Steven Brown

Worcestershire
Percy Tait Cars
Tel 01562 822255

George Street, Kidderminster, DY10 1QD
Service Manager ... Steve Smith
No discount on 3,000 mile lubrication service
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The Cappuccino Heritage…. by Alex Clouter
Part 4 ... The Taste and Froth of Cappuccino
The proof of the pudding is in the eating .... a popular phrase put to anyone who is
challenged to try something for the first time. As highlighted so clearly in previous
chapters, the unique flavour of Cappuccino is memorable after the first sip of
experience. Such is the temptation to drive the Suzuki Cappuccino to its fullest: in speed
and fuel capacity (did you know that at a steady 56 mph one can travel - frustratingly as
it may seem to be - 324 miles on a full tank of petrol?) Do you remember your first ever
drive in the Cappuccino? How did you feel... both during the drive and afterwards?
What words express the froth and taste of the Cappuccino?
* fun
* sporty
* chic
* nimble
* enjoyable

* snug
* stylish
* exhilarating
* trendy
* high-tech

* a breeze
* versatile
* personality
* topless verve
* classic

Of course the Suzuki Cappuccino was not for everyone: those practically-minded
people were not keen on the external compact size, limited interior space and boot size.
Other Gti "types" were immediately negative about the small engine, not really giving
the car a more realistic assessment for what it could achieve as such people were in tune
with larger-engined Mazda MX and similar size sportscars. There were also other
people who shunned "quirky" K-class cars from Japan, not really designed to meet
British buyers' needs.
That is enough about such negativity ... as with everything else in the world: beauty is
in the eye of the beholder and, as such, there are around 26,000 proud and enthusiastic
Suzuki Cappuccino owners around the world. All these people bought their new
sportscar because they were excited about what the Cappuccino would do for them: the
enjoyment of owning and driving a uniquely styled open-top sportscar ... the attractive
price was secondary to this; as said before, it is the heart that rules the head.
It was this "excitement" theme that Suzuki GB majored on in their launch advertising
for the Cappuccino... to develop the taste and froth of owning one. Two newspaper titles
were used for the advertising: the Daily Mail and the Sunday Times.
Run over five weeks, from 16 October to 14 November 1993, there were three "teaser"
advertisements developing the headline "Ready for pure excitement" with the first
one appearing prior to the London Motor Show (1993) showing a blank space where in
subsequent weeks the Cappuccino began to move across the page.
With a choice of coupon or a freephone to respond to, 12,300 people requested more
information during this black and white press launch campaign ... one of the best on
record for Suzuki GB. To increase the froth factor even further, colour advertisements
were placed in What Car? and Top Gear magazines as well as the very collectable Daily
Mail 1993 London Motor Show Supplement where the Cappuccino was dynamically
promoted on the back cover: "Pure Excitement".
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Ensuring that the same message was spread more locally, Suzuki GB produced a range
of smaller tactical advertisements for its Dealer network to use. By this time some
important journalists had already road tested the Cappuccino and Suzuki managed to get
their approval to use some of their comments in the Dealer advertising. Over the last
three months of 1993 the Cappuccino was receiving almost the same level of advertising
response as the more familiar Vitara 4x4 range ... a very good result although, as one
would expect, the conversion rate was barely 1 % (i.e. the conversion of an enquirer to a
customer). It is important to realise, almost at once, that the Cappuccino was only
destined to be a limited volume seller (compared to say the Vitara or Swift at that time)
so Suzuki used the sportscar as a "flagship" icon to show to the public that the Company
produces exciting and trendy cars as well as 4x4s and motorcycles. In their own internal
communication of the Cappuccino to their franchised Dealer network, Suzuki
mentioned "showcase opportunity" a number of times ... the Cappuccino is very much a
lifestyle product like the Vitara Soft Top 4x4.
Direct marketing also played a key role in Suzuki's marketing behind the Cappuccino ...
frothing up the interest. Almost a year before the launch, the Cappuccino took pride of
place at the 1992 NEC Birmingham International Motor Show. Two red cars were on
display and apart from the two top design awards won by the Cappuccino, interested
people were already registering their desire to purchase one although it was not clear, at
that time, when it would be launched and how much the price would be.
Suzuki GB set up a Priority Customer database and at once there were a total of 1400
people registered. During the course of 1993 these potential customers were given
updates as the Cappuccino was going through UK Type Approval. Suzuki also used a
sample, of these people to help with the planning of advertising and other interesting
research projects.
Then in September 1993 there was a "cleansing" exercise of the database to ensure that
people on file were still seriously interested. With this new database, all respondents
were grouped into address/location order and allocated to their nearest Suzuki Dealer.
To help the Dealers "entice" these people into their showrooms to taste the Cappuccino
- to go out for a test drive - Suzuki devised an interesting fold-out petal-style product
leaflet. These were sent out to Suzuki Dealers with their assigned section of the Priority
Customer database, for them to follow up and distribute locally.
Another aspect of tactical marketing - the production of showroom materials - is just as
important for adding to the froth of a new car. When interested car buyers come into a
showroom, they like to linger and look around, to see what information is available
before they have to ask someone ... the very last thing they want to do!
This is where items like product brochures, price lists, fact sheets and the like – which
we all expect - come to the foreground, as well as decorations around the car in question:
flags, bunting, header-stands, etc. Research has shown that part of the
selling/demonstration process starts with the use of this material, so it is important to
ensure that the communication style is the same as that with advertising/direct mail.
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As mentioned beforehand the Cappuccino was an important image-tool for Suzuki, so a
very dynamic style was developed from the national advertising - still in the same vein
- to the point of sale material for Dealers to use. A very different product brochure was
designed for Cappuccino information: it was bigger (12" x 16"), and brighter than
anything done before, with large and dynamic photographs of the car in different
positions and a strong lifestyle image/presentation. To supplement the brochure, an
interesting product fact sheet was produced giving more product information on
technical aspects and equipment detail. A range of red and silver postcards were used for
additional mailing purposes, promoting the fun, exhilaration and sportiness of the
Cappuccino as well as exploiting the two design awards that were won at the 1992
Motor Show. A range of Cappuccino posters gave different driving scenes and images of
the new sportscar with its varying hard top arrangements.
Lastly, a red Cappuccino banner was produced: long and rectangular in design, with the
"Cappuccino by Suzuki" logo, and specially made to hang like a scroll from above the
display car in the Dealer showroom. Whilst all this was going on vehicles were arriving
during August and September 1993 and after being prepared at Suzuki's Import Centre
at Sheerness, the Cappuccino cars were delivered to all Suzuki Dealers around the
country, in readiness for the official launch on 20 October ... the deadline date when all
the aforesaid - the direct mail, showroom materials and press information - had to be
produced and sent out..
Mindful of how sportscar owners like to collect memorabilia around their new car
purchase, Suzuki exploited this two-fold. To make the Cappuccino owner feel
important, and indeed different from other car owners, Suzuki produced a unique
customer-pack which comprised of the following, each bearing the exclusive
Cappuccino logo.
•
•
•
•

Red velour glovebox wallet, to hold Suzuki Shield and Sentinel warranty books and
the car handbook.
Red leather key fob with silver ingot.
Personalised certificate of ownership, showing the name of the owner, the vehicle
identification number and the signature of a Suzuki GB Director
Souvenir limited edition book written by L J K Setright, a well known motoring
journalist, who actually took the Cappuccino on two runs - in the Lake District and
S. W. England - and describes these tours in the book as well as other interesting
facts about the car.

Secondly, a range of exclusive limited run merchandise was produced ... still in keeping
with the now corporate Cappuccino "look": from designer watches to lapel badges,
sweatshirts to golf umbrellas. Needless to say, all items ran out after eight months ...
never to be replaced with new items as the "exclusivity" tag had to be maintained.
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Stirring even more interest in the Cappuccino, Suzuki embarked on some very different
customer promotions. The first was with Paul Mitchell Haircare where Suzuki gave
away one Cappuccino as the sole prize in a unique competition. There was 'cross over'
advertising in a wide range of magazines and newspapers linking the two companies and
their products together. Equally, Suzuki Dealers were able to promote the Cappuccino at
the local hair salons which sold Paul Mitchell Haircare products. In fact there were some
Suzuki Dealers who were able to display a Cappuccino actually inside salons!
The second initiative was with Car Week, a weekly automotive magazine during
1994/95 (and alas no longer exists). The competition ran over three weeks giving
readers up to 100 opportunities to guess the touring range of the Cappuccino on one
gallon of petrol at Silverstone Grand Prix Circuit, i.e. on a map of the circuit, to mark
where the Cappuccino stopped after running out of fuel. The prize, needless to say, was
a new Cappuccino.
Suzuki also ran a special finance programme to increase Cappuccino sales during the
autumn of 1994; this was supported by a series of advertisements in the national press.
Earlier in the year there was a different "image" advertising campaign, linking the
Cappuccino theme to well known sporting and social events... all aimed at increasing
the profile and awareness of the new sportscar. The headlines of this advertising
campaign played on certain events that were taking place at that time.
• Guaranteed to beat the blues (Oxford vs. Cambridge Boat Race)
• Good Fridays and Easter Fridays (Easter Holidays)
• Who wants an extra hour in bed? (British Summer Time)
• The best two seats available (Wimbledon Tennis)
• The biggest hooray at Henley (Henley Regatta)
All the marketing and sales activity to support the Suzuki Cappuccino certainly built up
the awareness, whetting the appetite and creating the taste... the opportunity to see one
in a Dealer Showroom. This translated into encouraging enquiry figures for Suzuki,
putting the Company firmly on the map of making cars as well as 4x4s and motorcycles.
JEM ... The Heritage article in our Autumn, Issue 3 of The Latest SCORE, featured a
series of bands for separately listing the chassis numbers of both Cordoba Red and
Mercury Silver. This was in fact incorrect as there were 1,182 red and silver UK
assigned and type approved vehicles within the overall band of chassis numbers
100038237 and 100048965. Taking the difference between these two "end" chassis
numbers gives us 10,729 meaning that Suzuki Motor Corporation combined the run of
UK specification vehicles with their own domestic (Japanese) models during 1993 1995. This will be corrected and clarified in the Cappuccino Heritage booklet which
SCORE plans to produce later in the year.
Once again, thanks to Alex for his research and compilation of a most interesting article
for us all. Look out for Part 5 in our next Issue of The Latest SCORE.
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Cappuccino Merchandise …. The following items are the "overs" which Suzuki have
donated to SCORE to help with our funding. For this, we thank them.

All of the above prices INCLUDE postage and packing with delivery normally being
made within 28 days from receipt of order. The sale of each item is subject to availability
on a strictly first come basis. Please indicate clearly the items you wish to order and send
(with all cheques payable to SCORE) to our new merchandise contact address:
Hazel Moore SCORE 4 West Field, Highnam, Gloucester, Glos GL2 8LX.
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Cappuccino Merchandise …. Further merchandise, should you desire ...
SCORE.....A new owners Club for the
Suzuki Cappucino sportscar

SCORE PhotoCard ... £1.00

SCORE Sweatshirt... £16.00
50/50 PolyCotton in Red or Light Grey
Sizes are S, M, L (XL special order)

SCORE Polo Shirt ...£14.00
65/35 PolyCotton in Red or Light Grey
Sizes are S, M, L (XL special order)

SCORE BaseBall Cap ... £6.00
Cotton in Red or Light Grey One Size

SCORE Tax Disc Holder ... £1.30

Red garments carry "silver" logo whilst light grey garments carry red logo, please order
by colour of GARMENT. Order stating clearly the colour of garment, quantity and
size.Please send with cheque (payable to SCORE) addressed to Hazel in Gloucester.
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A Model Success….
In our last Issue of The Latest SCORE we unveiled the Cappuccino Pewter Model. We
are delighted with the response we have had from members wishing to own one of these
superb models. By the time the delivery had arrived from our supplier we had virtually
sold out of our first order leaving Hazel lots of work, to ensure safe despatch as quickly
as possible. On the strength of this, we have placed a further order with our supplier. So,
if you are interested in one of
these models which make ideal
presents, please place your order
with Hazel as soon as possible.
Please remember however, the
restriction of one model per
member at this time.
To order your boxed model,
please send your written request
(no telephone orders please)
quoting
your
SCORE
membership number – and
A superb model... comes with its own hard-top
enclosing a cheque for £30.00
made payable to SCORE, to ... Hazel Moore, SCORE, 4 West Field, Highnam,
Gloucester, GL2 8LX. Delivery will be within 4 - 6 weeks from receipt of order.
*******************************

New & Original Promotional Cards ……
SCORE has secured through Suzuki, a supply of the original 3 Set promotional post
cards. You may remember that there was a Red Cappuccino with the word STYLE
above the car. There was also a Silver Cappuccino with the words HI-TECH and finally
another Red Cappuccino with the word FUN.

SCORE is able to offer these to our Members at £1.50 including postage, for the full set
of 3 or 60 pence individually if preferred. Please state STYLE, HI-TECH or FUN.
Order with Hazel through SCORE Central Office.
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Go Froth and Multiply …..
Sent out to every new Member, and enclosed with your Christmas Newsletter were two
"Frothcards" which can be passed on to any parked and unsuspecting Suzuki
Cappuccino which may not be on our Register. Specially designed in bright red on one
side, to attract attention, with a "call for action" on the other side for those owners who
would be encouraged to find out more about SCORE. In order to make this exercise a
little bit more interesting, we devised a cunning diversion to titillate your Cappuccino
taste buds. This firstly involves you in putting your SCORE membership number clearly
on both sides of the cards. On the red side you can put it where it says "Date of
mounting" ... for no other reason than it may hide our error in duplicating the "date"
information !!! Now for the exciting bit...
Part One - For the FIRST Frothcard returned, determined when the newly frothed
owner takes up SCORE membership, there will be a small prize to the member whose
name and membership number are on the Frothcard.
Part Two - At the end of 1998, around this time next year, there will be a big prize for
that SCORE member who by "frothing" has converted the most number of new SCORE
members.
Part Three - Also at the end of 1998, all of those cards which have resulted in SCORE
recruiting a new member will be put into the large Cappuccino coffeepot for our Grand
Draw. This will give you the chance to win an exclusive Cappuccino picture. So if you
have recruited two new members by "frothing", you get two separate chances.
Now! following on from our Christmas mailing Part One of our competition has
already been won. Congratulations on two quick froths, resulting in a new SCORE
members. Within 24 hours of each other (so we have decided to award a small prize to
both) we converted Anne Anderson's (Stafford) froth into new member Mr
S.D.Harper. Following closely behind was the converted froth of Joanne Liddle of
Darlington who helped recruit James Elder of Middlesborough. Your small prizes will
be sent on to you very shortly - well done!
Parts Two and Three of the competition will run throughout the year with regular
updates. Enclosed with this Issue of The Latest SCORE are a further two froth cards for
your use. If, in your quest for phenomenal frothing, you need to have an extra supply of
froth cards simply call your own RegRep, Alex or myself. Now! as this article is titled,
all that is left to say is ... Go Froth and Multiply.
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Members Comments …..
From John Cater (Bradford)
To chip or not to chip .... this seems to be the question of the moment. I can foresee
protracted technical and financial arguments filling the magazine for many months to
come. Once you have taken the decision to remove the speed restriction and increase
power it is a personal choice of how you go about it. Members have written about
'potential' problems with most methods of altering the standard spec, but I have not
heard of these becoming reality when properly carried out.
I decided I would have my car chipped and made the trip to Superchips in Buckingham
during the summer. With the large number and variety of cars being chipped on a daily
basis any inherent problems with this method should have surfaced by now. I can not
relate to all Richard Hodgkiss's experiences of the power kick and turbo noises but
here's my brief assessment. To drive at the same rate as before is so much easier, and
you know the extra is available any time you want it. My passenger commented that it
had become a much smoother drive. Turbo lag is cut to about half and the 0-60 time is
noticeably reduced. Flooring the accelerator delivers a more forceful push forwards and
the needle spins round the tacho as a long surge of progressive power is delivered.
French test ....In late September we went to France for a holiday just to prove you can
get 18 nights of luggage, including towels and sheets, in a Cappuccino! The weather was
beautiful and topless driving the order of the day around Brittany, Charente Maritime,
and the Paris area, covering 2,900 trouble free miles (apart from a motorcycle colliding
with our rear end).
Many French people were
interested in the car and
came for an appreciative
closer look. On the open
road however, there were a
few 'sizeist' big car drivers
who assumed that no small
car could move. I can still
remember the face of one
following driver who. after
flashing his headlights at me
in very slow
dual
carriageway traffic,
was
left standing on acceleration
John has Cater 'd forCappuccino a la Frite
when the road cleared.
Maybe I shouldn't have slowed down just so we could laugh at him as he went past in
his BMW, but it was hilarious to see his embarrassment.
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How fast did it go? .... Well anything over 80mph would be breaking the French speed
limit, so the speedo definitely did not travel well to the left of the 'M' of 'MPH' and that
would definitely not equate to over 1 lOmph with more available. The real pleasure is not
high speed but having more tractable power to enjoy the unending variety of curves,
hills, and scenery, on back roads with the wind in your hair.
Economy ....I don't usually bother about mpg, but I worked out some rough figures for
those who are interested. Mixed driving = 38mpg, constant 70mph = 48mpg, 80mph =
38mpg, and if I was to exceed the speed limit I would definitely expect 90mph = 33mpg
and l00mph = 28mpg.
Would I get chipped again? ...... I can fully appreciate people keeping their cars as
standard and continuing to enjoy them, but having experienced the results, for me it has
increased the fun rating from a standard grin ...to a supergrin!
And is it worth the money?.....If you intend keeping the car it is probably worth being
derestricted and increasing the power, whichever way you decide to achieve it. But,
there could be a better way of spending your money quite soon. Suzuki's C2 prototype
(the new Cappuccino) was on display at the Tokyo motor show. It has Cappuccino
inspired styling, has a 1.6 litreV8 engine developing 250 bhp.
Decided what to spend your money on yet?
*********************

Members Comments ….
From Roland Beck (Ringsheim,Germany)
In our last issue of The Latest SCORE, Roland
told us about his own Cappuccino. You may
remember that he had a set of very sporty Trispoke wheels and a boot spoiler. Well! In this
photograph you can see that the normal 7-spoke
wheels are back on the car, but more
importantly, take a look at the spoiler. This is
what Roland has to tell us about it.
"Please see the picture of my Cappo's back. The
spoiler is not from Japan, where I would have
had to pay a lot of money. I made and fit it up
myself.
It is the roof spoiler from a Renault 5. The size
is exactly the same size as the Cappuccino rear
boot and it sets the back end off well.JEM ... It
certainly does. Thanks for the tip Roland.
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Back of the Beck-End

From Tony Elliott (Bedford)
When the Autumn issue of SCORE arrived recently, I made a silent promise to myself
that this time I would not read it from cover to cover on the first day but show some
control and spread my enjoyment over a longer period. Maybe one item a day. That
should help. I know! Read our Godfathers message on page three, which can represent
my first "ration". Excellent report John but, wait a moment there's a contents panel on
the same page! Chipping bits, Pewter models (I must have one of these). Yes I took a
peek at page 24. That's my second day's ration down the tube already. The only way to
stop the rot, in more ways than one, as I hope will be seen, is to make a worthwhile
contribution to SCORE.
A subject that is discussed at virtually every meeting that I have attended, is the state of
repair, good or bad, of the underside of our cars. Some of the stories were quite worrying
even though I was assured at my last minor service at the dealership that my car was in
normal condition underneath, I decided to make enquiries about having it rustproofed
professionally. A contact of mine in the classic car world gave me a 'phone number of a
guy who came highly recommended. After making contact, it soon became obvious he
was very much in demand, specialising mainly in Jaguar and similar classic cars.
However, he was prepared to put me on his waiting list. The charge would be £270 plus
£30 towards travel and subsistence (he operates a totally mobile facility). I was one of
several cars in the general area to be treated.
I was told to expect a warning 'phone call, followed by a confirming letter giving some
7 day's notice of my date. Eight weeks after my initial contact, as promised the warning
call came, followed by the letter. He arrived from his London base at precisely 9am on
the day and said I was welcome to watch the entire process if I so wished. Of course, I
agreed. After laying down a huge virgin thick plastic sheet, I was asked to drive the car
onto it. Then with a large bellows type pneumatic jack he raised the car quite high. He
inspected the underside of the car and quickly came to the conclusion that I had made a
wise decision. Rustproofing was very minimal. While the dreaded metal moth had not
taken a big hold, it was trying hard to.
The whole process took seven solid hours. I was exhausted at the end of it all and I was
only a spectator!! That operator reached and treated parts that would make Mr Heineken
look like a learner. My little girl smells a bit "butch" at the moment but I think this will go
in time. It's probably created by the preparatory treatments before the high pressure wax
oil is applied. As a cosmetic feature, Suzi has colour co-ordinated rear wheel arches. She
liked that bit! If anybody requires any more info., please do not hesitate to contact me.
JEM ... Thanks for that Tony. If anyone wants to get in touch with Tony, give Central
Office a call to get his telephone number.
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Members Comments …..
From John Callaghan (Rochdale)
Please find a photo of the "New Love of My Life" ... the ugly one in the picture is me
and No! I am not standing INSIDE the car!! The name of the lovely one is BIO-FILIA
and I can quite understand
anyone wondering WHY? The
BIO is self-explanatory when
you see her registration number,
but what about the FILIA, I hear
you say. Well! I assure you that
there are sound, logical reasons
for the name so I will try to
explain.
Although she is of Japanese
origin her makers, for some
reason of their own, saw fit to
designate her and her sisters an
John Callaghan and his beloved Bio-Filia
Italian word ... Cappuccino. This
being so, my wife and I decided that an Italian name would be most appropriate so started
to pore over our Italian dictionary. Leaping from the pages came the word Bio-Filia
which in translation to English means ... Love of Life. How perfect! I hope that I am
not boring you too much, just try to stifle that yawn for a few moments more.
Since retiring, two years ago, from a thoroughly enjoyable twenty eight year career in
which I was totally immersed, I had been seeking a new source of motivation to
stimulate that "love of life" which retirement had taken away. BIO-Filia has truly
provided me with much of that stimulation, hence the aptness of her name.
Although sports cars are not entirely new to me, having owned several MG's over the
years, I have found this little beauty to be a delight to own and a joy to drive. Even
Yvonne, my wife, who had some initial reservations about this apparent return to my
youth, has been bewitched by her and has come to love our Cappuccino in the same way
as me. Yvonne once referred to BIO-FILIA as the "other woman" and implied that this
late comer was an interloper with whom I was spending far too much time. My reply
was to suggest that, had BIO-FILIA came along sooner, Yvonne may not herself "be in
the running" {JEM... Wow! There's a brave man, I'm surprised you are still alive, never
mind retired!) Totally unimpressed (7 should think so!) but casting no more doubts on
my fidelity, we are living happily in something akin to "menage a trois" !!
Thanks for all of your efforts on behalf of SCORE ... BIO-FILIA, Yvonne and I look
forward to receiving our next issue of The Latest SCORE.
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Members Comments …..
From Peter and Barbara Rose (Crick, Northampton)
Dear John, firstly I would like to thank you and Alex for your letter advising Barbara
and me that we had won the Cappuccino photo-card from the National Questionnaire,
we are both delighted with it. Now for some news regarding our first few months with
"Titch" as she has been affectionately called. M392 GTT was originally named
"Gorgeous Tiny Terror" which quickly got shortened to the much more usable "Titch".
In 1993, as we were passing a showroom in Barbara's Metro a sleek red sports car
caught my eye. I urged her to stop whilst I went to investigate, was it just an apparition
or something real? Yes it was real and called a Cappuccino. I quickly dragged! Barbara
from her car to take a closer look. WOW! this looks great, let's part exchange the
virtually brand new Metro and drive off into the sunset. Hold on, is it really practical we
asked ourselves? No of course not, and we departed dejectedly.
Four long years passed by being practical and I decided to take semi retirement (only
three days a week, it's great) and almost simultaneously an article appeared in Classic
Car Mart regarding a new club for Cappuccino's, and the names of two gentlemen who
could
be
contacted
for
information. We had lift off.
I contacted John and Alex who
both gave me good advice as to
what to look for and we started to
search the adds in various
magazines. After a long search,
and missing some low mileage
dealer offers which had been
snapped up, we eventually found
"Titch" in almost mint condition.
Peter and Barbara with "Titch"
We duly parted with our money and drove her home in what must have been the worst
thunderstorm of the year. No problem! We were cosy, warm, and happy. A week later we
went on our first outing to the National Rally and were delighted to meet so many like
minded Cappuccino owners, since then we have had lots of trips and hope that next year
the timing will allow us to join in more events. We are looking forward to it.
What has happened to "Titch" in this short time.
1)1 had to remove the Radio because the tape mechanism would not work (turned out to
be a failure with one of the control chips), and in doing so quickly found that the
instructions in the Clarion manual are not relevant to the Cappuccino installation. I
eventually found out how to remove it and if anyone else has to remove their Radio I
will be pleased to pass on my own findings.
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2) Having left Titch in a large city car park for 15 minutes only, you can imagine our
dismay when we returned to find that both rear wings had developed dents. These have
been put right but we are now very wary as to where we park her.
3) Unlike Keron Beattie, I can only praise my local Suzuki dealer (Nene Valley Suzuki
in Northampton) who have replaced all of the roof seals together with the plastic trim at
the bottom of the rear window, under warranty. We also took the opportunity to fit the
high level LED brake light at a very acceptable price. (I now have a spare reflector if
anyone needs one). They also advised that I regularly check the rear discs for corrosion
and to protect them with an anti rust agent if the vehicle is to be laid up for the winter
because it is lack of use which causes the corrosion.
Now for some queries :A) I am very concerned regarding the various reports regarding body corrosion and on
checking the underneath of Titch I can see areas which need attention in order to
hopefully give her a very long life which I am sure all SCORE members want to do. I
would therefore like to have advice from Suzuki on the following:Al) What coating do they recommend for the underneath?
A2) What make of chip guard, if any, do they suggest for the sills?
A3) Should the box sections etc. be injected with preservative, and if so,
which one and where should it be injected?
As we are the best advertisement for Suzuki every time we take to the road, can we
have a fully documented procedure and specification to extend the life of their
Ambassador product long into the future before we all start to rot away!
B) On start up from cold there is a very slight rattle from the engine for a couple of
seconds until the oil circulates. Have other owners noticed this?
C) With reference to the dents I mentioned above, I did hear a few comments at the last
meet that the ones on the offside are caused by the flexing of the long but relatively stiff
Aerial and that other owners have this problem, can anyone confirm this?
D) I was very intrigued by the differing reports regarding power and torque increases
(to chip or not to chip) and can anyone explain how a 25% increase in turbo output
results in 95 BHP, whereas a 100% increase in turbo boost gives only 84 BHP?
E) Are the rear brake discs which have been replaced under warranty made from a
different material, and if not, will they not corrode again when we are out of warranty
(As I am now by 2 months!)?
F) Whilst stopping for petrol at a Suzuki agent (unnamed) the salesman came out to
discuss Cappuccino's (Cappuccini) in general and he stated that in fact there are
approximately 1500 in the country and not the 1200 as I believed. He claimed that 300
were still held by agents to drip feed onto the market with very low mileage and that one
such model was coming in with only 12 miles on the clock. In light of the article by Alex
in the last Issue (3) of The Latest Score, I can only think that he saw us as potential
customers eager to get our hands on such a low mileage Cappo.
Looking forward to receiving more news from SCORE. Peter and Barbara Rose.
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Members Comments …..
TIGGY's New Owners ... From Rosie and Mark Flaxman-Binns (Lincoln)
Hi! My name is Tiggy, I'm a Cordoba Red Cappuccino and I belong to Rosie and Mark.
I was born on the 22nd September 1995 at F Vindis & Sons, Whittlesea near
Peterborough where I was polished up and put on display. Various people came to visit
me, a couple of people even took me for a quick drive on the open road but most decided
that either too expensive or impractical.
However, one day a couple came to see me who appeared to be genuinely interested, so
much so that they both wanted to drive me. In a flash, trade plates were fitted, I was out
of the showroom and down the road. It was wonderful, I hadn't been out on the road for
ages. Mark drove me first, taking care not to go over 4000 rpm as I still had very few
miles under my belt. Once I was warmed up Mark asked Rosie if she would like to
drive me back to the garage. A little bit nervous at first, Rosie took over and by the
time we arrived back I could tell that she was really pleased with me... I did try really
hard to be good, and wondered if these might turn out to be my new owners.
They parked up and went in to speak with David Cunningham. I like David, he kept me
clean and dusted all those months in the showrooom. When David shook hands with
Rosie and Mark and put that "SOLD" notice on my screen I couldn't help but shriek
"YES!". Finally someone wanted me to be part of their family...my little windscreen
washer shed a tear.
My happiness was short lived when I
overheard someone say that I would
have to be "serviced" before I went out!
... I wasn't too sure about this. I need
not have worried and if I am honest I
really quite enjoyed it. Finally the day
arrived, I was given one final polish and
with a new tax disc and a full tank of
petrol, I was ready for the off.
Rosie and Mark came in to pick up my
keys, gave me a lovely set of Cappuccino
mats as a welcome present before Rosie slid comfortably into my driving seat and
eased me out, once more onto the open road as we headed for Lincoln ... my new home.
When we pulled into "our" drive, I knew that I was going to love my new home.
Especially when I was treated to a new set of Suzuki "S" valve caps and learned that I
was going to be "Alarmed" and "Immobilised" that very afternoon. It certainly looked
as though I was going to be taken good care of with Rosie and Mark.
Rosie, Mark and (Accident Prone) TIGGY

And so it was ... my new job was to take Rosie into Newark each day and to share some
topless fun with her and Mark on week-ends whenever possible. You may see me around
on some of the SCORE events, please come over and say "hello"...some people call me
N825LEG, but you can call me TIGGY.
32

Members Comments …..
From William Missin (Belgium) Here you are. A hilarious Cappo story. This is a real
Cappo story, you can laugh about it, but it's a true story.
Once upon a time in the year 1995, there was a princess called Helene who wanted to
have a convertible. She started her pilgrimage at Lotus Elan followed by Porsche 911,
Alfa Romeo GTV, Audi, Chrysler, Mazda MX-5. She came to the conclusion that the
only car who could satisfy her was a Ferrari, but the king (Sam) said : "No, my dear,
over my dead body, we haven't got such a big garage." He was convinced she would
come back with a Lotus or a Porsche. One evening in April the king returned home to
face his worst nightmare - a Cappuccino! He couldn't believe his eyes, it looked funny,
but that wasn't a sports car. His reaction was : "I will never set foot in that car".
One day Sam's steed was at the garage and he badly needed transport, so Helene offered
him her Cappo. Sam: "Wow! what acceleration, what good road-holding, What a car!"
Result: Sam's Cappuccino was delivered in June '95 !!
In the summer of 95 Helene and Sam went to Jamaica. William (Sam's brother) had the
responsibility to watch over their property, including the two Cappo's. So, to impress the
girls he stole one of the Cappo's and went for a joy-riding. After that trip, he also
ordered a Cappuccino !
William's Cappo should come
from the Grand -Duche de
Luxembourg. But bad luck
was in the game, and the day
before the Cappo should be
delivered, the garage burned
down! So William was
becoming
suicidal.
We
searched and searched and
finally found in 1997, an
owner who sold his Cappo to
William. The whole Missin
William, Helene and Sam - The Missin Belgians
family was now very happy (no need for a funeral)! So this isolated tribe continued to
live a happy Cappo existence not knowing there is (m)ORE, until I discovered
SC(m)ORE on Internet.
We wanted to meet the other Cappuccino freaks in person. Helene called Alex to make
an appointment to join in the Brighton to London Fun-Run and on a Friday evening in
May '97, after work, Helene and Sam drove to Calais heading to the UK. The weather
conditions were really bad, raining cats and dogs and it was already one o'clock in the
morning when we arrived in Calais to take the Shuttle. Unbelievable, they refused our
voucher and after a discussion of more then three hours we had no decision but to turn
back home. So we made a trip of 700 Kilometres (about 437 Miles) without seeing
an English tree or another Cappuccino ... Next time better!
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Technical Details ...Sam and Helene have changed the front of the Cappo as it was on
the prototype. The spoiler and street muffler were purchased in Japan at Suzuki Sport. If
you want to remove the speed restrictor it cost you £2 and two hours work. For 80% of
the time we drive on the highway at a speed of 140 km/h. We only drive faster if we have
to overtake somebody.
Sam ... With my experience on the circuit and rally competition I can assure you that the
technical construction of the Cappo is at very high standard professionalism. It's
amazing to find so much high tech in such a small car.
Suzuki Sport... is a tuning company of the Suzuki race department. Head of export is
Mr Shimada.They supply parts such as aluminium wheels, roll bars, aero parts,
suspension, clutch and differentials, brakes, bush and mountings, engine, turbo for
racing, interior parts, street muffler and many, many more.
Suzuki Sport delivers only directly to the Suzuki importer of each country. We wanted
to order parts in Belgium but found that the car importer counts for themselves 200% on
the purchased amount. It's too expensive, can SCORE do something about it?
JEM ... Watch this space - see Suzuki Sport article on page 37 of this issue.
Enjoy your Cappuccino, we look forward to meeting up with our friends in SCORE and
more Cappuccino owners in Belgium very soon.
William, Helene and Sam Missin
**************************

SCORE Logo Competition …. This may be your last chance to enter our SCORE logo
competition. You will notice on the front cover of your magazine the circle in front of the
word S.C.O.R.E. This currently houses the words "The Latest" and has been positioned
there, ultimately to carry the Register's designer label. We would like you to design for us
a SCORE logo to be used on our magazine and to be the Register's corporate identity on
stationery, merchandise etc. Anything goes ! As entries come in, we will shortlist the
better ones for final judging. We have asked that all entries be accompanied by a £2.00
entry fee (payable to SCORE) and are offering an exclusive prize in acknowledgement
of your efforts. We must state at the outset that the winning logo will automatically
become the property of SCORE to be used as your Steering Group see fit.
Having received formal permission from Suzuki, we can now use the stylised lettering
which is both owned by Suzuki and is covered by trademark registration.

Please submit your entry in the form of black line drawing only. We will be drawing this
competition to a close within the next couple of months in preparation for judgement
and use of the new logo during the middle part of this year. Please send your entries to
JEM at SCORE Central Office in Gloucester.
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Suzuki C2 Sportscar – Son of Cappuccino ? …..
Unveiled for the first time as a preview at the prestigious Frankfurt Motor Show in
September 1997, the new Suzuki "C2" was presented to wide acclaim, from the press
and the motoring public. Known as a "reference vehicle" (this is one stage ahead of a
"concept vehicle" ) the C2 expands on the award-winning design and engineering
philosophy of the Cappuccino.
The
looks
are
certainly
different:
extremely bold, eyecatching
and
absolutely stunning.
Underneath
the
exterior
lies
a
potently
powerful
animal waiting to
unleash itself on the
road and track.
The
r Impressive Suzuki C2 Sportscar
Suzuki has not revealed the timing plan for the launch of this "reference vehicle" even
though the car was shown again at another International Motor Show, this time the C2
was applauded in Tokyo, in October 1997. Lots of interested automotive journalists and
potential customers eagerly await the announcement of the launch date ...
But for now, The Latest SCORE invites you to take a look at some of the hi-lights from
the cutting-edge technical specification, of this thoroughly exciting new reference
vehicle from Suzuki:
•
•
•
•
•
•
•
•
•

newly developed 1.6 V8 DOHC twin turbo engine
250 PS @ 7000 rpm
29 kgm torque @ 4000 rpm
classic front engine/ rear wheel drive layout
choice of transmission: 6-speed manual and 5 speed automatic
double wishbone and coil springs front and rear suspension
205/50 R 16 tyres
one-piece fold-down hardtop roof
leather seat and door trim

A spec which leads us to believe that the C2 will not so much be "Son of Cappuccino"
but rather Cappuccino's "Big Brother” !
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Classic Car Magazine, 1997 Club Awards ….
We are absolutely delighted to report that the success of SCORE has been recognised by
the prestigious Classic Cars Magazine. Alex and I were invited to the National
Exhibition Centre in Birmingham towards the end of last year to accept the prize for the
"Most Improved Club of 1997" as well as being Highly Commended for coming
runners-up for the award of "Best Club Magazine of 1997". There are various awards in
recognition of Club activities and these are all separated by the membership size of the
Club to ensure as fair a comparison as possible. SCORE was categorised in the "Up to
250 Members" section.

This is what Classic Cars Magazine said about SCORE in their introduction ...
"One of the newest and smallest, but one of the most professional clubs around. This has
grown from foundation last year to over 20% of the entire UK sales of the car by
October 1997. With an aggressive PR programme, a successful first National Rally, an
outstanding club magazine (The Latest SCORE), discounts, regional groups and
impressive plans for the future. It is ... The Suzuki Cappuccino Owners Club for
Enthusiasts - S.C.O.R.E.

Robert Coucher, Editor of Classic Cars Magazine, presenting the Award
to Alex Clouter and John Moore
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SCORE and Suzuki Sport ….
Suzuki Sport Co Ltd. is a Japanese Parts and Accessories Supply Company. They are a
totally different Company to the Suzuki Motor Corporation in Japan with no
commercial links between the two Companies. It made sense to me when I was invited
to look at it in the same way as the name "Smith" in the UK. Both Companies just
happen to be called Suzuki.
Alex has written the following text about Suzuki Sport as a feature in this magazine.
We know that it is a bit lengthy but feel it is necessary to "paint the whole picture" for
all those who are seriously interested in Suzuki Sport and the products they supply.
A number of our SCORE members have expressed interest in the wide range of
accessories available from Suzuki Sport. SCORE have made contact with Suzuki Sport
who have sent us a colour leaflet which we had colour copied. We do need to have the
leaflet translated so that we can send out to interested SCORE members for them to
order against. Unfortunately we do not have a central budget for the translation so we
are asking for each interested SCORE member to forward a £2.50 cheque to SCORE
Central Office to cover the translation costs. If we can obtain a minimum of 36 members
to send in cheques we can then
a)
b)

Proceed with the translation and
Make out the bulk order for what SCORE members want.

The colour leaflet, price list and translation sheet will then be sent out to those who are
interested. The process will then be as follows ...
• SCORE members to order their parts and accessories by a set time direct to Central
Office.
• SCORE will confirm full prices per order directly with Suzuki Sport, with prices
inclusive of VAT, duty and freight; delivery times will also be confirmed.
• SCORE will issue an invoice to each member for prompt payment by a set time.
• SCORE will place the "block" order to Suzuki Sport and pay by bank transfer when
members' cheques have been cashed.
• Suzuki Sport will arrange delivery of the parts and accessories to one central point
in the UK.
• SCORE members can collect order from this central point.
Subject to availability the following items are featured on the SS leaflet: suspension
shock absorbers, coil springs, stabilisers, power train differentials, engine turbo charger,
alloy wheels, bush and mount, tower bar, foglamps, roll bars, aero-spoilers and chrome
seat surrounds.
It will ultimately be the decision of your Steering Group to finally decide if we are to
proceed with this initiative, depending on your interest and the final take-up.
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SCORE Technical Comments …..
SCORE Technical Questionnaire ...
As most of our cars are now out, or nearly coming out, of warranty it becomes more
important that SCORE gathers information and shares experiences about any problems
you may have or fixes you have found, in ownership of your Cappuccino.
All of our cars are still relatively new and we do not anticipate there to be any major
findings which we believe would have filtered through to Central Office by now.
However, to establish the information gathering process which our new TechRep, Dave
Benson, will be repeating on an annual basis, we would like your help and support by
filling in the enclosed Technical Questionnaire which Dave has produced.
We invite you to consider your vehicle in the areas covered in the questionnaire so that
we can clearly identify any consistent problem areas which we can then share with our
total membership. Dave can, if necessary, also then take advice and guidance from
Suzuki on our behalf.
We will be looking to identify problem trends rather than "one-off's", using criteria such
as VIN Batch, Year of Manufacture, Mileage etc.
Please take the time to fill in your questionnaire. Support Dave and SCORE by helping
us to help you. With nearly 25% of Cappuccino owners in the UK, if you all help, we
have got an excellent sample size to gain good, solid, credible feedback to help us all.
************************
To Chip or Not to Chip, THAT is the question!... from Dave Benson
The Suzuki Cappuccino, a right little flyer with its small turbocharged triple producing
64ps but you can have more, quite a bit more if you want but how far do you go?
Turbo Boost Increase
Although sometimes referred to as 'chipping' this doesn't actually involve any
replacement chips. The boost level works by the wastegate slowly opening as the
pressure increases, by venting some of this pressure by means of a bleed valve the gate
opens at a higher pressure, sending more exhaust to spin the turbo, producing more
boost and more power. 8psi to 14psi increases power by 20bhp and an increase of
torque by about 15-20%, enabling the car to overtake quicker and pull a few surprises at
those traffic light grand prixs. The only black box that would need to be fitted is a boost
cut-out box. Under certain conditions you will produce more boost than normal e.g.
under sudden, heavy acceleration. You will be producing a couple more psi of boost than
standard. This isn't a problem as the cut out is at about 16.8psi and this stops the car
from self destruction if the boost was to raise uncontrollably. With the new boost set to
14psi it is possible to trigger the cut out. Therefore a box of tricks is fitted that raises the
limit.
Speed Delimiter
More power is all well and good but without a delimiter fitted you'll still just stop at
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87mph. The delimiter suppresses the signal to the ECU speed cut off yet still leaves the
speedo working. This requires soldering a couple of wires on to the unit behind the
glove compartment and is probably best left to a reputable company. Though if
you're feeling brave a switch can be added into the wires coming from the rear axle, this
switches off the speedo and therefore the cut-out. Even at a specialist company, the job
takes about 4 hours (Yawn). You may have to sit around, drink coffee and watch videos
etc. whilst they add a couple of meters of tubing to your actuator, plus a bleed valve and
the delimiter black box! The boost and delimiter are separate and you can fit one
without the other if you so wish. This is probably the most cost effective method for
increased performance and should satisfy most Cappuccino owners. One note is that at
first it probably won't actually feel much faster, the real test is in-gear acceleration
especially on the motorway journey home, which will probably be quicker than getting
there!
The change is well within the specifications of the engine and fuelling capabilities and
slightly more boost is available though consideration should be taken that without fitting
a boost gauge and an air/fuel meter you won't know where the limit is plus your tuning
company won't accept any responsibility if you turn up the boost more than they have
set it to.
For serious "tweaks" you need to get your wallet out. The ECU within the Cappuccino
is non programmable and therefore cannot be 'chipped'. This requires purchase of an
additional computer unit which allows large amounts of boost to be used as well as
different mappings for injection timing. There are a range of performance parts
available including larger turbos, different intercoolers, uprated head gaskets, sequential
dump valves and EVC's. None of these parts are as cost effective as the boost increase,
though I'll explain a few here ...
Induction
Any forced induction system needs to draw in air as quickly as possible. The current air
filter though capable can be fitted with a replacement high flow unit or replaced all
together with an induction kit. This can increase power output by 2-3bhp and help
pickup. A company called K&N do a replacement filter which means just removing the
original and fitting. This unit can be cleaned and reused. An induction kit is another
choice and quite easy to make. Remove all of the air box and pipe and purchase a cone
air filter and silicone hose elbow, this then plugs on for a very nice looking bit of kit. I
can supply details for the parts to buy if owners are interested.
Intercooler Pipes
These pipes expand under boost and theoretically you lose a small amount of pressure.
Stainless steel over braiding can be fitted that stops this expansion and adds a nice
finishing touch to the engine bay. Alternatively you can replace the pipes with silicon
hoses, which are made to withstand high pressures. Again details can be supplied on
request.
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Sequential Dump Valves
The dump valve releases pressure within the turbo system when you release the
accelerator, without this, the pressure blows back onto the turbo blades, stalling them or
in cases of highly modified cars the pressure can cause them to shatter. Even though we
have a dump valve fitted as standard (the little plastic brown unit on the right hand side)
this unit 'leaks' some boost pressure at low boost. A sequential dump valve shuts fully
off and increases pickup on the car it is fitted to.
Boost Gauges
So you've fitted the parts and had the tweaks but it would be nice to see what's going on.
Fitting a boost gauge is relatively simple. Purchase one boost gauge (52mm) that shows
up to 1.5bar (22psi) and pipe, about 7ft is a good length though it may be supplied as
part of the kit. If you had the bleed valve fitted by Superchips then you will find a pipe
on top of the throttle body (left side of the engine) with a connector piece. Remove this
and add the plastic t-piece supplied with the kit or try somewhere like Homebase if you
didn't get one. The pipe goes from this T-piece across the rear of the engine to either the
right hand side grommet near the battery or the left hand grommet and pushes through
into the car. Feed it through into the centre console and fit to the boost gauge that fits
snugly into the ash tray. Voila one boost gauge!
Note: More power means burning more fuel! Fuel economy will drop slightly with
the turbo boost though this should only relate to on-boost fuel consumption.
Exhaust Systems
Turbo cars love big exhaust systems and as some cars are reaching that time when the
old exhausts are starting to go, now is the time for that performance replacement.
Strangely enough nobody seems to list the Cappuccino in their catalogues so a different
approach is needed. A stainless steel fabricator can make you a full system for around
£500 a lot to fork out but bar damaging the system it should last longer than the rest of
the car! Opinions on sizes vary but are generally between 2 and 2.5 inches this should
allow exhaust gases to escape quicker, gain a couple of bhp while still maintaining
enough back pressure in the system. The catalyst should be left on for emissions testing
though removal doesn't seem to make any performance, or noise, difference. You will
probably lose your car for three or four days while the system is fitted but the whole
experience of owning a Cappuccino gets better with such a nice sound track backing you
up. Alternatively some performance centres allow you to buy the parts to build your own
exhaust systems, if anybody has done this let me know!
ECU's
There are a couple of UK companies that will sell you an imported ECU. Specifications
differ but a complete set up will include larger injectors for increased fuel flow. Be
prepared to be paying big bucks for this.
EVC's
Electronic Valve Control changes the way the wastegate opens making it behave like a
switch, rather than the gate opening slowly as the boost raises the EVC snaps it open
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allowing maximum boost for longer. There are a lot of variables involved but the highest
output I've seen quoted for a Cappuccino uses a bored out 698cc engine, a new Hitachi
turbo with a race spec N2 computer and larger injectors with a quoted power output of
147bhp!!!
Dave Benson can be contacted on 01375 361356, 0973 759458 or by e-mail at
dbenson@thehartford.com
JEM ... Hope you have found this first article from your SCORE TechRep both
interesting and informative. To follow, Dave is planning articles on Suspension, Brakes,
Wheels, Tyres and more!! Please give him a call if there is anything which you are
particularly interested in.

*********************************

Techno Tips …. From William Missin (Belgium)
To help keep your roof and door rubbers in good condition, in both Summer and Winter
months, rub Vaseline all over and into the rubber to help keep flexible and supple. Also
avoid automatic car-washes and your car will look as good as the day you bought it!
Cappuccino Steering Wheels …..
We have often been asked for a smaller suitable replacement steering wheel for the
Cappuccino. Michael Watts of Kidlington spoke to Iain
Eyres of Cappuccino v's Caterham fame (see last
Issue) and tracked down a Company in Daventry,
Northants who not only have a comprehensive
selection, but also (using Michael's words) treated him
and his wife Jennifer, the way customers should be
treated. Kenmore Industries incorporating SWM
(Steering Wheels Manufacturing) on 01327 706881 are
worth considering if you are looking for something
special in steering wheels.
We now have a growing band of SCORE members
who would be happy to tell you about their special steering wheel. At our Topless in
Blackpool event last year, Simon Robinson was seen taking his up to his hotel room. We
never did get Kathryn to deny or admit, whether he actually took it to bed with him!
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Techno Tips ….
High Level Braking Light …. Over the past year, there have been many enquiries
from Members wishing to make their dummy HLBL operational. Some members have
had this done by their local Suzuki Dealer with others opting to do-it-themselves.
Within SCORE we have a couple of members who are proposing to offer a replacement
light fitting which can be connected into the available wiring to make your dummy light
fully operational. The light fitment will come with a full set of installation diagrams and
instructions to help you fit the unit. The cost will be considerably cheaper than the £200
charged by your Suzuki dealer but will certainly null-and-void your warranty as far as
anything in this area is concerned. Included in the cost will be a refundable deposit on
your own existing dummy light which must be returned to allow this unit to be made
operational for the next purchaser. In essence it will operate on a "new lights for old"
basis.
Both of these Members are offering other SCORE Members help and advice, as well as
a fitment kit to do the job yourself. If interested, you can contact these Members direct
to discuss your own requirement.
They are...

Jeremy Spillane (Wakefield)
Tim Tod (Abergavenny)

on 0113 252 5468
on 01873 854261

Jeremy has taken the time to send us
detailed instructions on how you can
carry out your own conversion.

From Jeremy Spillane (Tingley, Wakefield)
FITTING OF HIGH-LEVEL BRAKE LIGHT ...
Discussion about the feasibility and legality of making the Cappuccino's high level
brake light operational has been going on in SCORE ever since I've been a member with
apparently no tangible progress. One or two people have written in to describe how they
made their dummy high level brake light operational and I am going to describe here
how you can do the same. I carried out this procedure to my car and the result is
indistinguishable from the factory made unit, which costs about £120 to buy or about
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£200 fitted, as some SCORE members have had done. To do it yourself costs little more
than £15 all in, or £40 if you send me your dummy light unit for conversion to a working
light unit.
In essence, the procedure is to fit the printed circuit board innards of a commercially
available LED high level brake light unit into the dummy light unit already fitted to the
Cappuccino. After a lot of searching I found a perfect source of LED units: a company
called Combined Precision Components PLC, telephone number 01772 654455. The
part number is AR70291, a 50 LED brake light. Price including postage and VAT is
£14.95 and the company will accept orders over the phone with payment by credit/debit
card.
For anyone worried about fitting the LED innards into their dummy light unit, which
entails breaking open the dummy, sticking the circuit board in, soldering some wires on
and resealing the light unit, I will do this job for £40 including the cost of postage to the
SCORE member and the cost of the light unit. Please contact me well in advance to
ensure I have been able to obtain one of the LED units. Once obtained, I can return a
member's unit in fully operational condition by return of post. This means the
Cappuccino need only be without its high level brake light for just a few days and is
totally useable in the meantime. I can be contacted on 0113 2525468.
The procedure then is as follows:
1)

From inside the car, undo and remove the four pozidrive screws directly below
the back window in the black plastic trim panel. These screws are spaced about
300 mm apart, about 30 mm below the window.

2)

From outside the car, gently pull back slightly and then ease up, the black plastic
trim panel at the bottom of the back window in which the high level brake light
is mounted. This panel will still be attached to the car at each side, just behind
the doors. Gently lift it up just enough to gain access to the two screws which
attach the light unit to this trim panel. With a stubby pozidrive screwdriver undo
and remove the screws, one at each end of the unit. The light unit will now lift
out.

3)

If sending the dummy light unit to me then refit the trim panel by reversing the
above procedure. Resume the following from step 5 when I return your working
light unit.

4)

If fitting the LED unit yourself then prise the two parts of the dummy unit apart.
The red lens moulding is stuck to the black back plate and will separate with
gentle careful prising with a sharp knife or similar. Be very careful not to crack
the brittle plastic lens, as a new dummy light from Suzuki is over £50. Once
separated, fit the LED circuit board to the back plate with hot-melt glue or
similar, and solder a red and a black wire onto the circuit board positive and
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negative tracks adjacent to the rubber grommet. Thread the wires through the
grommet. Reseal the unit back together with silicone sealant or similar, ensuring
the LED's are sitting centrally in the lens. Leave silicone to cure before handling
unit. Test the unit before fitting it to the car.
5)

Refit the light unit to the exterior trim panel and thread the wires through the
black round adhesive tape disc on the metal bodywork upstand directly behind
the light unit.

6)

From inside the car, gently unclip the black plastic trim panel to gain access to
the wires which have been threaded through. This panel is very delicate, so take
care not to crack it. For access, undo the rear window latch and pivot the
window upwards by about three or four inches.

7)

To wire up the unit, thread a length of two core wire back to the offside rear light
unit. The wire can be run through the rubber grommet through which the main
wiring looms passes and under the carpet in the boot. It will be necessary to
unclip the carpet in places. The main wiring loom grommet is situated on the
offside of the car near to the back of the driver's seat squab.

8)

Connect the red wire to the green/white wire on the rear light unit and connect
the black wire to the black wire of the rear light unit. The easiest way to connect
the wires is using Scotchlock connectors available from any car accessory shop.
Connect the wires to the high level light unit wires, obviously red to red, black to
black. Once the wires are connected check the operation of the brake lights. The
ignition does not need to be on for them to work. If all is well, tape the wires to
the metal bodywork to stop them rattling, in the vicinity of the interior trim panel.
Replace the interior trim panel and refit the four pozidrive screws to secure the
outer trim panel into place. Ensure the outer trim panel is sitting properly.

10)

Go and pour a drink, then pat yourself on the back for having saved yourself a
lot of money!

Getting the light fitted by a Suzuki dealer is expensive, but doing it this way costs a
fraction of the price. Seeing my light unit and a factory unit side by side, it was
impossible to tell the difference. The purpose of these lights is not to look fashionable,
even though just about every new car has one these days, but is to improve safety. When
braking in a line of traffic, it allows the car behind and possibly several cars behind that,
to see that you're braking. In America where they originated, rear end collisions have
been greatly reduced due to giving following drivers a bit of extra warning of a car's
braking.
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In a car as tiny and vulnerable as the Cappuccino, anything which can help to let other
road users see you and to know what you're doing can only help.
I
always
think
the
Cappuccino is like a four
wheeled
motorbike:
exceptional fun, but just as
vulnerable. To that end I
think it's sensible to use
headlights
whenever
visibility is not perfect and
to drive very defensively.
Remember, because the
Capppuccino is so low, the
vehicle in front might not
have seen you in his
mirrors, assuming he’s using his mirrors. And in heavy traffic a vehicle might have not
seen you because a bigger vehicle has shielded you from view. I find that most vehicles
are very happy to let you nip through the traffic: it's a car that doesn't generate hostility.
One thing that I'm constantly surprised by is how grateful other road users are when a
Cappuccino lets them through: I think most people don't expect a sports car driver to be
courteous and considerate!
In case I'm sounding a bit square, I'm not. I drive as briskly as anyone, but in the
interests of self-preservation I try and minimise the risks.
Assume the other driver hasn’t seen you! Be seen!! Be safe!!!
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Have fun!!!!

Clarion Advertisement ……

***************************

Back Issue Copies ….
Of The Latest SCORE, whilst still available, can be supplied by Hazel, from SCORE
Central Office in Gloucester. Just ask for the particular Issue Number, enclosing a
cheque for £2.50 per copy, including p&p. (members only price)

Advertising Rates …..
To those business people out there who may consider it useful to advertise in The Latest
SCORE, you can receive a copy of our advertising rates from Alex. Just give him a call
(evenings only on 01342 823951) and he will be delighted to discuss your requirement
with you.

Deadline Deadline Deadline …..The deadline for articles to be included in our next
issue of The Latest SCORE is ... 31st MARCH. Please remember that our
magazine can only be as good as the content that you, our members, provide. Help
us to continue in providing you all, with an interesting, informative and quality
journal. Thanks again to all of you who contributed with the content of this issue.
JEM........................................................................ Your Cappuccino Godfather
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The Latest S.C.O.R.E…. is your magazine, with our next issue already being
prepared. Please take a note of the deadline for receiving articles to be included in
the next issue and help us to produce a worthwhile journal by sending us your stories,
articles, comments and questions. No item is too small and certainly there will be no
article too big ... it can always be edited ( ooohh, the
power that I have!!)
The Latest SCORE has been planned to be sent out to you
quarterly throughout the year in April, July, October and
December/January.

The Latest SCOREsheet is your newsletter and is our way
of keeping you up to date between magazines. We believe
that there will be times when we need to update you on certain matters which cannot wait
until the next issue of our magazine. On these occasions we will publish and send you ...

The Latest SCORE sheet.

**********************************************************************

Data Protection ….A full list of members' names, addresses and telephone numbers along
with limited information of your Cappuccino is held on the Register's computerised
database. This is to ease the administrative burden but should any member object to
personal data being held by the data user SCORE oblige by transferring their details to
a manual system. As new members are recruited to SCORE contact details and limited
information will be passed on to your own Regional Representatives to ensure that you
are informed of events and activities in your own local area.
**********************************************************************

The Suzuki Cappuccino Owners Register for Enthusiasts
Is recognised by Suzuki GB PLC
We are, however, a private organisation run by enthusiasts for enthusiasts.
The opinions and comments expressed in this journal are those of individual writers and
not necessarily agreed with or endorsed by your S.C.O.R.E. Steering Group,
fellow S.C.O.R.E. members or Suzuki GB. PLC
Whilst every care is taken in the content, comments, advice and guidance offered in this
journal, no responsibility will be accepted for any loss or injury deemed to be associated.
If you should have a doubt about any particular aspect, please contact us and, if
necessary, seek professional advice.
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